
 

 

 

ASSISTANT ART DIRECTOR, LONDON 

Department – Editorial 

Reporting to the Art Director 

 

THE BRAND 

MATCHESFASHION.COM is the global luxury-shopping destination for men and women, bringing 

together a modern edit of over 400 established and emerging designers. Experience 

MATCHESFASHION.COM online, in its London stores and at No.23, our private-shopping 

townhouse. With over 25 years in luxury fashion, we deliver to over 190 countries and offer 24/7 

advice through MyStylist, our dedicated fashion-concierge team. 

THE ROLE 

 

We are seeking an experienced Assistant Art Director, with a strong understanding of digital, to join 

our creative team. This role will focus on generating on-brand, engaging, fully shoppable, interactive 

editorial content for our digital ecommerce site alongside our other omni-channel, offline collateral. 

 

The role will influence predominantly our menswear content, therefore an interest in Men’s luxury 

fashion is a must; however a strong understanding of Womenswear is also important. The successful 

candidate will report directly into the Art Director, will be part of an inspiring and growing team of 

senior, mid-weight and junior designers  

 

THE RESPONSIBILITIES 

 

 PRODUCE original, user-focused concepts and solutions that are multi-faceted and 

incorporate all the elements of a great user experience while maintaining the house style and 

brand objectives. 

 

 GENERATE creative ideas, preplan, pitch to senior management and CEOs, execute and 

oversee all aspects of visual design including: 

 
1. Editorial content both on and offline 

2. Homepages 

3. Seasonal concepts 

4. Brand partnerships 

5. Shoots 

6. Promotional material including responsive emails, affiliate collateral 

7. Social media 

 

 GIVING direction, scheduling, overseeing and managing the team, ensuring all deadlines are 

met. The Assistant Art Director will sign off all designs, functionality, image selection and 

image quality before handing to the Art Director and other department heads. 

 

 COMMUNICATION: Confidence to communicate with Editorial, Marketing, Studio, Press 

and the Tech teams on all aspects of creative deliverables. 

 

 DEVELOPMENT of technical skills to stay abreast of software changes. 

 

 

 

 

 



 

 

 

ABOUT YOU 

 

 4-6 year’s digital design experience working in a busy environment 

 Proven experience and strong understanding of the technical requirements of digital design. 

 Ability to work quickly from concept creation to finished product. 

 Proven ability to work to stringent deadlines. 

 Strong, expert skills in interactive design. 

 Highest level in Photoshop, Illustrator, Indesign. Experience in Keynote a plus but not 

essential. 

 Strong knowledge of HTML & CSS processes with regards to structural site limitations, web 

development. 

 Experience in print. 

 On set shoot experience with photographers. 

 Someone who believes in creating designs with an emotional resonance for the end user. 

 Strong understanding of typography, colour and layout. 

 A flexible attitude to adapt to a growing team as well as demanding business needs. 

 Pro-active with an ability to show initiative and generate ideas to constantly improve the 

quality of the site. 

 Detail orientated, well organised, team player. 

 

 

From the moment you join our team we aspire to make your employment experience an 

engaging and memorable one. 

 

If you are energetic, hardworking and thrive in a collaborative and fast-paced environment, 

then please apply with a CV and covering letter stating your salary details and notice period. 


